
 

 

 
 
 
 

AGENDA SUPPLEMENT (1) 
 
 
Meeting: Northern Area Licensing Sub-Committee 

Place: Council Chamber - Council Offices, Monkton Park, Chippenham 

Date: Thursday 7 April 2011 

Time: 1.30 pm 

 A briefing for Sub-Committee members will take place at 1.00pm 

Matter: Application for a Variation of a Premises License in respect of  

 Domino’s Pizza, 16-17 New Road, Chippenham, SN15 1HJ 

 

 
The Agenda for the above meeting was published on 29 March 2011. Additional 
submissions have subsequently been received from the applicant and these are 
attached to this Agenda Supplement. 
 
Please direct any enquiries on this Agenda to Chris Marsh, of Democratic Services, 
County Hall, Bythesea Road, Trowbridge, direct line 01225 713058 or email 
chris.marsh@wiltshire.gov.uk 
 
Press enquiries to Communications on direct lines (01225)713114/713115. 
 
This Agenda and all the documents referred to within it are available on the Council’s 
website at www.wiltshire.gov.uk  
 

 

5 b.  Appendix 1 - Application for the Variation of a Premises Licence Under 
the Licensing Act 2003 (Pages 1 - 78) 

  Additional supporting information from the applicant, comprising: 
(i) Litter Survey 
(ii) Safety and Security Audit 
(iii) Case of Daniel Thwaites PLC and Wirral Borough Magistrates Court 
(iv) Operational Plan 

 e.  Appendix 4 - Amendments Proposed by Applicant (Pages 79 - 80) 

  Additional conditions proposed by the applicant and accepted by Wiltshire 
Police 
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1.0 Introduction 

1.1 Background 

Fast food litter is a major problem. A quarter of our streets are now littered with some  
form of fast food rubbish, yet six years ago this figure stood at just 16%.  

Research carried out by Keep Britain Tidy has revealed that this surge in fast food litter  
has now settled to a plateau. However it remains a significant problem, causing areas to  
look rundown and uncared for.  

Our goal is to make lasting improvements to the quality of our local environment and  
create cleaner, greener places for us all to enjoy, and so in December 2007, Keep Britain  
Tidy campaigned to encourage the public to change their littering behaviour and reduce  
the amount of fast food litter dropped on our streets. The campaign helped reduce fast  
food litter in key monitored areas across England by 35%. However, fast food litter  
remains a problem, and in January 2009 the campaign will be re-launched.   

As part of the 2009 campaign, Keep Britain Tidy has investigated which brands are most  
littered by carrying out a snapshot study over a two-day period in key locations across  
England. The study was not intended to investigate branded fast food litter in depth over  
a long period, but rather take a sample view over a two-day period in December 2008.   

The findings of the study are detailed in this report.   

1.2 Aims and objectives 

The aim of this research is to provide a snapshot of the most littered fast food brands in 

England.  

The key objectives in investigating littered brands are as follows:  

! To identify the most littered fast food brands in England over a two-day period in 
December 2008. 

! To identify the most littered fast food brands by area. 

! To identify the most littered brands in city centre locations in comparison with out of 
town locations. 

! To utilise the findings of this study to engage with and encourage fast food 
companies to improve standards in the level of litter dropped on the streets. 

2.0 Methodology 

2.1 Background 

The most littered fast food brands were identified by monitoring ten key locations  
across England.   

Over a two-day period from 2
nd

 December to 3
rd

 December 2008, 12 surveys were  
carried out within each area on an hourly basis between 10.30am and 3.30pm.  
During each survey, the amount and type (i.e. brand) of litter found deposited on the  
ground was counted and recorded. For each survey, a transect of up to 300 metres in  
length in a high footfall area was measured on an hourly basis.   

Please note that in some areas (mostly city centres)  there was regular sweeping by  
the local authority and so the results show only items deposited during the previous  
hour, whereas other areas (mostly out of town areas) were unswept during the day  
and so the count included some of the same items more than once. Surveyors were  
instructed to record exactly what they saw on the ground during each circuit of the  
transect.  

On the first day of the research, up to six surveys in each location were carried out in  
city centre areas. On the second day of the research further surveys were carried out  
in each location or out of town area, amounting to up to 12 surveys per location in 

total. This allows comparison to be drawn between trends in city centre and out of  
town areas.  

The ten areas surveyed were:  
Newcastle-upon-Tyne   Leicestershire  

Liverpool    Birmingham  

Manchester    South West  

Leeds     Southampton 

Sheffield    London  
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2.2 Data analysis 

The data collected was used to determine the most littered brands in England over 
the two day period. It was also used to establish the most littered brands by location 
and to draw comparison between city centre and out of town areas. 

To account for some survey sites being cleansed within the monitored periods, the 
figures provided in the following section of this report show the results as a ratio of all 
fast food litter found. 

3.0 National results 

3.1 Overall results 

The research revealed that the most littered fast food brands in England are: 

1. McDonald’s  29%
2.  Unbranded fish and chips/kebab 21% 
3. Greggs  18%
4.  KFC  8%  
5. Subway  5%  

Other branded coffee  5% Joint place 

Figure 1: Overall results 
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*The full results from the survey can be found at Appendix 1. 
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3.2 City centre areas 

The research revealed that the littered fast food brands in city centre areas in 
England are: 

1.  McDonald’s       53%
2. Greggs 16%
3.  Other branded coffee        6%
4. Unbranded fish & chips/kebab  5% 
5.  KFC 3%  

Pret a Manger 3%  
Joint placeBurger King  3%

Other branded bakery/sandwich  3% 

Figure 2: City centre areas 

 National results for city centre areas 
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  *The full results from the survey can be found at Appendix 1. 
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3.3 Out of town areas 

The research revealed that the most littered fast food brands in out of town areas in 
England are: 

1. Unbranded fish & chips/kebab    34% 
2. Greggs 21%
3. KFC 13%
4. McDonald’s 9%
5. Subway 8%

Figure 3: Out of town areas 

  *The full results from the survey can be found at Appendix 1. 
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4.0 Results by area 

4.1 Newcastle-upon-Tyne 

Overall results 

The research revealed that the most littered fast food brands in Newcastle-upon-Tyne 
are:

1. McDonald’s       53%
2. Greggs 20%
3. Unbranded fish & chips/kebab     13% 
4. KFC 6%
5. Burger King 5%

Figure 4: Newcastle-Upon-Tyne – Overall results 

 *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Newcastle-upon-Tyne are: 

1. McDonald’s       61%
2. Greggs 13%
3. Unbranded fish & chips/kebab     9% 
4. KFC 7%
5. Burger King 6%

Figure 5: Newcastle-Upon-Tyne – City centre areas 

  *The full results from the survey can be found at Appendix 1. 

Results for city centre areas 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Newcastle-upon-Tyne are: 

1. Greggs 50%
2. Unbranded fish & chips/kebab 28% 
3. McDonald’s 22%

Figure 6: Newcastle-Upon-Tyne – out of town areas 
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 *The full results from the survey can be found at Appendix 1. 
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4.2  Liverpool

Overall results 

The research revealed that the most littered fast food brands in Liverpool are: 

1. Unbranded fish & chips/kebab 58% 
2. McDonald’s  28%
3. Greggs  4%
4. Other branded bakery/sandwich  3% 
5. Sayers  2% Joint place

Hampsons  2%

Figure 7: Liverpool – Overall results 
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 *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Liverpool are: 

1. McDonald’s 67%
2. Greggs 9%
3. Other branded bakery/sandwich 6% 
4. Sayers 4%

Joint placeUnbranded fish & chips/kebab 4% 
5. Costa Coffee  3% 

Figure 8: Liverpool – City centre areas 
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*The full results from the survey can be found at Appendix 1. 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Liverpool are: 

1. Unbranded fish & chips/kebab        96% 
2. Hampsons 3%
3. Other branded bakery/sandwich     1% 

Figure 9: Liverpool – Out of town areas 
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 *The full results from the survey can be found at Appendix 1. 
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4.3  Manchester

Overall results 

The research revealed that the most littered fast food brands in Manchester are: 

1. Greggs  39%
2. McDonald’s  20%
3. Subway 17%
4. Other branded coffee 11%
5. Unbranded fish & chips/kebab  7% 

Figure 10: Manchester – Overall results 

  *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Manchester are: 

1. Greggs  42%
2.  McDonald’s 26%
3.  Other branded coffee 16%
4. Subway 8%
5.  Café Nero 3%  

Other branded burger/chicken  3%  Joint place 

Other branded bakery/sandwich  3%  

Figure 11: Manchester – City centre areas  

Results for city centre areas 
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 *The full results from the survey can be found at Appendix 1. 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Manchester are: 

1. Subway  38% 
2. Greggs 31%
3. Unbranded fish & chips/kebab     25% 
4. McDonald’s 6%

Figure 12: Manchester – Out of town areas 
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  *The full results from the survey can be found at Appendix 1. 

15  Page 15



4.4  Leeds

Overall results 

The research revealed that the most littered fast food brands in Leeds are: 

1. Greggs  51%
2. McDonald’s  23%
3. KFC  8%

Starbucks  4%

4. Unbranded fish & chips/kebab 6% 
5. Subway  4% Joint place

Figure 13: Leeds – Overall results
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  *The full results from the survey can be found at Appendix 1. 

16Page 16



City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Leeds are: 

1.  McDonald’s 70%
2. Greggs  14%
3.  Other branded coffee 5%

Pret a Manger 5% Joint third place  
Unbranded fish & chips/kebab 5%  

4. Other branded bakery/sandwich 2% 

Figure 14: Leeds – City centre areas  

  *The full results from the survey can be found at Appendix 1. 

Results for city centre areas 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Leeds are: 

1. Greggs 70%
2. KFC 12%
3. Unbranded fish & chips/kebab     7% 

Subway 6%
4. Starbucks 6%

Joint place

Figure 15: Leeds – Out of town areas 
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 *The full results from the survey can be found at Appendix 1. 
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19% 
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4.5 Sheffield

Overall results 

The research revealed that the most littered fast food brands in Sheffield are: 

1. KFC 29%
2. McDonald’s 24%
3. Greggs 19%
4. Subway  12% 
5. Unbranded fish & chips/kebab  7% 

Figure 16: Sheffield – Overall results 
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  *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Sheffield are: 

1. McDonald’s 42%
2. Greggs 33%
3. Unbranded fish & chips/kebab  8% 
4. Other branded bakery/sandwich     7% 
5. Other branded coffee  5% 

Figure 17: Sheffield – City centre areas 

*The full results from the survey can be found at Appendix 1. 

Results for city centre areas 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Sheffield are: 

1. KFC 54%
2. Subway  22% 
3. McDonald’s 9%
4. Greggs 8%
5. Unbranded fish & chips/kebab  7% 

Figure 18: Sheffield – Out of town areas  

 *The full results from the survey can be found at Appendix 1. 
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Overall results 
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4.6  Leicestershire

Overall results 

The research revealed that the most littered fast food brands in Leicestershire are: 
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Joint place
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Figure 19: Leicestershire – Overall results  
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  *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Leicestershire are: 

1. McDonald’s 71%
2. Greggs 14%
3. Other branded burger/chicken 5% 
4. Other branded coffee  4% 
5. Burger King 2%

Figure 20: Leicestershire – City centre areas 

  *The full results from the survey can be found at Appendix 1. 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Leicestershire are: 

1. Greggs 21%
2. McDonald’s 19%
3. KFC 15%
4. Subway  13% 
5. Unbranded fish & chips/kebab 12% 

Figure 21: Leicestershire – Out of town areas 

  *The full results from the survey can be found at Appendix 1. 
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4.7  Birmingham

Overall results 

The research revealed that the five most littered fast food brands in Birmingham are: 

1.  McDonald’s 30%
2.  Greggs 26%  

Unbranded fish & chips/kebab 26%  
3.  Other branded bakery/sandwich  9% 
4.  Costa Coffee 4%  

Other branded burger/chicken  4%  

Figure 22: Birmingham – Overall results  
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  *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Birmingham are: 

1. McDonald’s 41%
2. Greggs 35%
3. Other branded bakery/sandwich 12% 
4. Costa Coffee 6%

Joint placeOther branded burger/chicken  6% 

Figure 23: Birmingham – City centre areas
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  *The full results from the survey can be found at Appendix 1. 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Birmingham are: 

1. Unbranded fish & chips/kebab 100% 
2. - -

3. - -

4. - -

5. - -

Figure 24: Birmingham – Out of town areas  

  *The full results from the survey can be found at Appendix 1. 
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4.8 South West 

Overall results 

The research revealed that the most littered fast food brands in the South West are: 

1. Greggs 33%
2. Subway  20% 
3. McDonald’s 16%
4. Starbucks 13%
5. KFC 10%

Figure 25: South West – Overall results 

  *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within the South West are: 

1. Greggs 29%
2. McDonald’s 20%

 Joint placeStarbucks 20%
3. KFC 15%
4. Subway  10% 
5. Burger King 7%

Figure 26: South West – City centre areas
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  *The full results from the survey can be found at Appendix 1. 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within the South West are: 

1.  Greggs 40%  

Subway  40%  

2.  McDonald’s 10%  

Local fish & chips/kebab 10% 

Figure 27: South West – Out of town areas  
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  *The full results from the survey can be found at Appendix 1. 
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4.9  Southampton

Overall results 

The research revealed that the most littered fast food brands in Southampton are: 

1. Burger King  33% 
2. Unbranded fish & chips/kebab 30% 
3. Other branded burger/chicken 29% 
4. KFC  7%
5. Greggs  1%

Figure 28: Southampton – Overall results 

  *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within Southampton are: 

1. Greggs 100%
2. - -

3. - -

4. - -

5. - -

Figure 29: Southampton – City centre areas 

  *The full results from the survey can be found at Appendix 1. 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within Southampton are: 

1. Burger King  33% 
2. Unbranded fish & chips/kebab 30% 
3. Other branded burger/chicken 29% 
4. KFC 7%

Figure 30: Southampton – Out of town areas
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  *The full results from the survey can be found at Appendix 1. 
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4.10 London

Overall results 

The research revealed that the most littered fast food brands in London are: 

1. Other branded coffee 23%
2. Greggs 16%
3. McDonald’s 14%
4. Pret a Manger 11%
5. KFC 8%

Figure 31: London – Overall results 

  *The full results from the survey can be found at Appendix 1. 
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City centre areas 

The research revealed that the most littered fast food brands in city centre areas 
within London are: 

1. Other branded coffee 31%
2. Pret a Manger 26%
3. McDonald’s 14%

Other branded bakery/sandwich  6% 

4. Spar Food on the Go 11%
5. Burger King 6%

 Joint place

Figure 32: London – City centre areas 

Results for city centre areas 

Other branded 
bakery/sandwich

 6% Pret a Manger
 26%

   Spar Food 
on the Go 

11%

Burger King 
6%

McDonald’s
14%Other branded  

   coffee 
31%

McDonald’s Burger King 

KFC Southern Fried Chicken 

Spar Food on the Go Subway 

Pret a Manger Greggs 

Sayers Boots Food on the Go 

Wimpey Thornton's Café 

Greenhalgh's Hampsons

Percy Ingle Krispy Kreme Donuts 

Domino's Pizza Deep Pan Pizza 

Pizza Hut Pizza Express 

Costa Coffee Starbucks

Café Nero Coffee Republic 

Local fish & chips/kebab Other branded burger/chicken 

Other branded pizza Other branded bakery/sandwich 

Other branded coffee Unbranded fish & chips/kebab

  *The full results from the survey can be found at Appendix 1. 
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Out of town areas 

The research revealed that the most littered fast food brands in out of town areas 
within London are: 

1. Greggs 27%
2. Other branded coffee 17%
3. KFC 14%
4. McDonald’s 13%
5. Local fish & chips/kebab 11% 

Figure 33: London – Out of town areas 

  *The full results from the survey can be found at Appendix 1. 
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5.0 Appendix 1: Full results 

5.1 National results 

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 417 53 78 9 495 29

Burger King 25 3 23 3 48 3

KFC 22 3 112 13 134 8

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 9 1 0 0 9 1

Subway 13 2 68 8 81 5

Pret a Manger 26 3 0 0 26 2

Greggs 124 16 185 21 309 18

Sayers 7 1 0 0 7 0

Boots Food on the Go 1 0 0 0 1 0

Wimpey 0 0 5 1 5 0

Thornton’s Café 2 0 0 0 2 0

Greenhalgh’s 0 0 0 0 0 0

Hampsons 1 0 6 1 7 0

Percy Ingle 0 0 1 0 1 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino’s Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 1 0 0 0 1 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 8 1 6 1 14 1

Starbucks 17 2 12 1 29 2

Café Nero 1 0 0 0 1 0

Coffee Republic 0 0 4 0 4 0

Local fish & chips/kebab 1 0 15 2 16 1

Other branded 
burger/chicken 9 1 21 2 30 2

Other branded pizza 2 0 0 0 2 0

Other branded 
bakery/sandwich 24 3 18 2 42 2

Other branded coffee 45 6 41 5 86 5

Unbranded fish & 
chips/kebab 37 5 311 34 348 20

TOTALS 792 100% 906 100% 1698 100% 
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5.2 Results by location 

Newcastle-upon-Tyne 

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 141 61 12 22 153 53

Burger King 14 6 0 0 14 5

KFC 16 7 0 0 16 6

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 1 0 0 0 1 0

Pret a Manger 2 1 0 0 2 1

Greggs 30 13 27 50 57 20

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 0 0 0 0 0 0

Starbucks 7 3 0 0 7 2

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & chips/kebab 0 0 0 0 0 0

Other branded 
burger/chicken 0 0 0 0 0 0

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 0 0 0 0 0 0

Other branded coffee 0 0 0 0 0 0

Unbranded fish & 
chips/kebab 22 9 15 28 37 13

TOTALS 233 100% 54 100% 287 100% 

INNER CITY LOCATION: Greys Monument, Granger St/Newgate Street, Newcastle 

OUT OF TOWN LOCATION: Sheilds Road (Denmark Street to Flora Street) Newcastle 
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Liverpool

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 111 66 0 0 111 28

Burger King 1 1 0 0 1 0

KFC 0 0 0 0 0 0

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 4 2 0 0 4 1

Pret a Manger 0 0 0 0 0 0

Greggs 15 9 0 0 15 4

Sayers 7 4 0 0 7 2

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton’s Café 0 0 0 0 0 0

Greenhalgh’s 0 0 0 0 0 0

Hampsons 1 1 6 3 7 2

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino’s Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 5 3 0 0 5 1

Starbucks 0 0 0 0 0 0

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & chips/kebab 1 1 0 0 1 0

Other branded 
burger/chicken 0 0 0 0 0 0

Other branded pizza 2 1 0 0 2 1

Other branded 
bakery/sandwich 10 6 3 1 13 3

Other branded coffee 3 2 0 0 3 1

Unbranded fish & 
chips/kebab 7 4 223 96 230 58

TOTALS 167 100% 232 100% 399 100% 

INNER CITY LOCATION: Church Street (Hanover Street to Whitechapel), Liverpool 

OUT OF TOWN LOCATION: Allerton Road (Quarry Street South to Speke Road), Woolton 
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Manchester

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 10 26 1 6 11 20

Burger King 0 0 0 0 0 0

KFC 0 0 0 0 0 0

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 3 8 6 38 9 17

Pret a Manger 0 0 0 0 0 0

Greggs 16 42 5 31 21 39

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 0 0 0 0 0 0

Starbucks 0 0 0 0 0 0

Café Nero 1 3 0 0 1 2

Coffee Republic 0 0 0 0 0 0

Local fish & chips/kebab 0 0 0 0 0 0

Other branded 
burger/chicken 1 3 0 0 1 2

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 1 3 0 0 1 2

Other branded coffee 6 16 0 0 6 11

Unbranded fish & 
chips/kebab 0 0 4 25 4 7

TOTALS 38 100% 16 100% 54 100% 

INNER CITY LOCATION: Market Street, Manchester 

OUT OF TOWN LOCATION: Barlow Moor Road (High Lane to opposite Chestnut Avenue),  
Didsbury
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Leeds

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 31 70 0 0 31 23

Burger King 0 0 0 0 0 0

KFC 0 0 11 12 11 8

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 0 0 5 6 5 4

Pret a Manger 2 5 0 0 2 2

Greggs 6 14 62 70 68 51

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 0 0 0 0 0 0

Starbucks 0 0 5 6 5 4

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & chips/kebab 0 0 0 0 0 0

Other branded 
burger/chicken 0 0 0 0 0 0

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 1 2 0 0 1 1

Other branded coffee 2 5 0 0 2 2

Unbranded fish & 
chips/kebab 2 5 6 7 8 6

TOTALS 44 100% 89 100% 133 100% 

INNER CITY LOCATION: Briggate (Boar Lane to Headrow), Leeds 

OUT OF TOWN LOCATION:   Otley Road (Alma Road to Shire Oak Street),  
Headingly, Leeds 
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Sheffield

BRANDED LITTER 
ITEM CITY CITY % 

OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 32 42 8 9 40 24

Burger King 0 0 0 0 0 0

KFC 0 0 48 54 48 29

Southern Fried 
Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 0 0 20 22 20 12

Pret a Manger 0 0 0 0 0 0

Greggs 25 33 7 8 32 19

Sayers 0 0 0 0 0 0

Boots Food on the Go 1 1 0 0 1 1

Wimpey 0 0 0 0 0 0

Thornton's Café 2 3 0 0 2 1

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 0 0 0 0 0 0

Starbucks 1 1 0 0 1 1

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & 
chips/kebab 0 0 0 0 0 0

Other branded 
burger/chicken 0 0 0 0 0 0

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 5 7 0 0 5 3

Other branded coffee 4 5 0 0 4 2

Unbranded fish & 
chips/kebab 6 8 6 7 12 7

TOTALS 76 100% 89 100% 165 100% 

INNER CITY LOCATION: Fargate (all), Sheffield 

OUT OF TOWN LOCATION:   Ecclesall Road (Collegiate Crescent to Pear Road), 
Sheffield
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Leicestershire

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 65 71 40 19 105 34

Burger King 2 2 0 0 2 1

KFC 0 0 32 15 32 10

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 1 1 29 13 30 10

Pret a Manger 0 0 0 0 0 0

Greggs 13 14 45 21 58 19

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 0 0 6 3 6 2

Starbucks 1 1 7 3 8 3

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & chips/kebab 0 0 0 0 0 0

Other branded 
burger/chicken 5 5 0 0 5 2

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 0 0 9 4 9 3

Other branded coffee 4 4 22 10 26 8

Unbranded fish & 
chips/kebab 0 0 26 12 26 8

TOTALS 91 100% 216 100% 307 100% 

INNER CITY LOCATION: Humberstone Gate (East Gate End), Leicester 

OUT OF TOWN LOCATION:  St Mary's Road, Market Harborough 
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Birmingham 

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS TOTAL % 

McDonald’s 7 41 0 0 7 30

Burger King 0 0 0 0 0 0

KFC 0 0 0 0 0 0

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 0 0 0 0 0 0

Pret a Manger 0 0 0 0 0 0

Greggs 6 35 0 0 6 26

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 1 6 0 0 1 4

Starbucks 0 0 0 0 0 0

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & chips/kebab 0 0 0 0 0 0

Other branded 
burger/chicken 1 6 0 0 1 4

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 2 12 0 2 9

Other branded coffee 0 0 0 0 0 0

Unbranded fish & 
chips/kebab 0 0 6 100 6 26

TOTALS 17 100% 6 100% 23 100% 

INNER CITY LOCATION: New Street (High Street to Ethel Street), Birmingham 

OUT OF TOWN LOCATION: Smethwick High Street (between Firs Lane and
 Coopers Lane), Birmingham 
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South West 

BRANDED LITTER 
ITEM CITY CITY % 

OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS 

TOTAL 
%

McDonald’s 8 20 2 10 10 16

Burger King 3 7 0 0 3 5

KFC 6 15 0 0 6 10

Southern Fried 
Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 4 10 8 40 12 20

Pret a Manger 0 0 0 0 0 0

Greggs 12 29 8 40 20 33

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 0 0 0 0 0 0

Starbucks 8 20 0 0 8 13

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & 
chips/kebab 0 0 2 10 2 3

Other branded 
burger/chicken 0 0 0 0 0 0

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 0 0 0 0 0 0

Other branded coffee 0 0 0 0 0 0

Unbranded fish & 
chips/kebab 0 0 0 0 0 0

TOTALS 41 100% 20 100% 61 100% 

INNER CITY LOCATION: Union Street - The Horsefair, Bristol 

OUT OF TOWN LOCATION: High Street, Weston Super Mare  
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Southampton

BRANDED LITTER ITEM CITY CITY % 
OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS 

TOTAL 
%

McDonald’s 0 0 0 0 0 0

Burger King 0 0 23 33 23 33

KFC 0 0 5 7 5 7

Southern Fried Chicken 0 0 0 0 0 0

Spar Food on the Go 0 0 0 0 0 0

Subway 0 0 0 0 0 0

Pret a Manger 0 0 0 0 0 0

Greggs 1 100 0 0 1 1

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 0 0 0 0

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 0 0 0 0

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 0 0 0 0 0 0

Pizza Express 0 0 0 0 0 0

Costa Coffee 0 0 0 0 0 0

Starbucks 0 0 0 0 0 0

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 0 0 0 0

Local fish & chips/kebab 0 0 0 0 0 0

Other branded 
burger/chicken 0 0 20 29 20 29

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 0 0 0 0 0 0

Other branded coffee 0 0 0 0 0 0

Unbranded fish & 
chips/kebab 0 0 21 30 21 30

TOTALS 1 100% 69 100% 70 100% 

INNER CITY LOCATION: Above Bar Street (Commercial Road to Gibbs Road),  
 Southampton 

OUT OF TOWN LOCATION: Burgess Street (Woodcote Road to Broadlands  
 Road), Southampton 
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London

BRANDED LITTER 
ITEM CITY CITY % 

OUT OF 
TOWN

OUT OF 
TOWN % 

TOTAL 
ITEMS 

TOTAL 
%

McDonald’s 12 14 15 13 27 14

Burger King 5 6 0 0 5 3

KFC 0 0 16 14 16 8

Southern Fried 
Chicken 0 0 0 0 0 0

Spar Food on the Go 9 11 0 0 9 5

Subway 0 0 0 0 0 0

Pret a Manger 22 26 0 0 22 11

Greggs 0 0 31 27 31 16

Sayers 0 0 0 0 0 0

Boots Food on the Go 0 0 0 0 0 0

Wimpey 0 0 5 4 5 3

Thornton's Café 0 0 0 0 0 0

Greenhalgh's 0 0 0 0 0 0

Hampsons 0 0 0 0 0 0

Percy Ingle 0 0 1 1 1 1

Krispy Kreme Donuts 0 0 0 0 0 0

Domino's Pizza 0 0 0 0 0 0

Deep Pan Pizza 0 0 0 0 0 0

Pizza Hut 1 1 0 0 1 1

Pizza Express 0 0 0 0 0 0

Costa Coffee 2 2 0 0 2 1

Starbucks 0 0 0 0 0 0

Café Nero 0 0 0 0 0 0

Coffee Republic 0 0 4 3 4 2

Local fish & 
chips/kebab 0 0 13 11 13 7

Other branded 
burger/chicken 2 2 1 1 3 2

Other branded pizza 0 0 0 0 0 0

Other branded 
bakery/sandwich 5 6 6 5 11 6

Other branded coffee 26 31 19 17 45 23

Unbranded fish & 
chips/kebab 0 0 4 3 4 2

TOTALS 84 100% 115 100% 199 100% 

INNER CITY LOCATION: The Strand (Southampton Street to William IV Street), London 

OUT OF TOWN LOCATION: London Road, Morden 
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6.0 Appendix 2: Survey areas 

LOCATION INNER CITY SURVEY AREA OUT OF TOWN SURVEY AREA 

Newcastle upon Tyne Greys Monument, Granger 
St/Newgate Street, Newcastle 

Sheilds Road (Denmark Street 
to Flora Street) Newcastle 

Liverpool Church Street (Hanover Street 
to Whitechapel), Liverpool 

Allerton Road (Quarry Street 
South to Speke Road), Woolton, 
Liverpool 

Manchester Market Street, Manchester Barlow Moor Road (High Lane 
to opposite Chestnut Avenue), 
Didsbury 

Leeds Briggate (Boar Lane to 
Headrow), Leeds 

Otley Road (Alma Road to Shire 
Oak Street), Headingly, Leeds 

Sheffield Fargate (all), Sheffield Eccleshall Road (Collegiate 
Crescent to Pear Road), 
Sheffield

Leicester Humberstone Gate (East Gate 
End), Leicester 

St Mary's Road, Market 
Harborough 

Birmingham New Street (High Street to 
Ethel Street), Birmingham 

Smethwick High Street 
(between Firs Lane and 
Coopers Lane), Birmingham 

Bristol Union Street - The Horsefair, 
Bristol

High Street, Weston Super 
Mare

Southampton Above Bar Street 
(Commercial Road to Gibbs 
Road), Southampton 

Burgess Street (Woodcote Road 
to Broadlands Road), 
Southampton 

London The Strand (Southampton 
Street to William IV Street), 
London 

London Road, Morden 
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Safety & Security Audit 

                       Explanatory Notes 

                             (July 2009) 
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  Physical Safety – Physical

1.  The Store is free from Physical Hazards. 

Check the store for anything that could be hazardous to a 

team member, i.e. damaged exposed wiring, broken steps 

etc.

No Glass or china cups are permitted in the store, they 

should be replaced with plastic or metallic ones (Shards of 

a broken cup can constitute a serious food contamination 

risk). 

2.  Products stored safely & a minimum of 10 dough dollies available. 

Back injuries from poor manual handling are common in 

Domino’s stores. All equipment and stock should be stored 

in a way that does not require team members to stretch 

to reach them. Heavy items must not be placed above 

head height. Dough trays must not be stacked taller than 

20 high as the stack may become unstable and topple. 

Team members can easily injure themselves whilst Moving 

stacks of dough if dough dollies are not used. Each store 

should have ten dough dollies. 

3.  The store restricts control / access via the driver’s door. 

The driver exit door is the least secure of all the exits in 

the building. It is usually located out of public view and 

away from the operational area of the store. It is opened 

many times during the business day. Access to this 

entrance from the outside must be controlled by means of 

a code lock; this code should be changed on a regular 

basis. 
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4.  PAT tests are up to date. 

It is a Health and Safety Executive legal requirement for 

all business premises to annually inspect all electrical 

appliances. This is known as a “PAT” test once completed 

a certificate and inventory as well as each item checked 

will be labelled accordingly. These labels should be clearly 

displayed. 

5.  Fire exits are clearly marked and unobstructed 

The Health and Safety at work act requires a fire exit to 

be easily located through approved signage and to be 

unobstructed and easily opened without the need of a 

key, at all times. 

6.  Current risk assessment is in place & available for view. 

Risk assessments, by law, must be completed for any 

business employing more than 5 staff. Completed risk 

assessments should be kept in the store to allow ease of 

access for the Environmental Health Officer or the Health 

or a Safety Executive representative. 

7.  The store has relevant & serviceable fire extinguishers. 

It is a legal requirement to ensure that fire-fighting 

equipment is kept in good working order. An annual 

inspection should be carried out with each piece of 

equipment labelled as have been inspected.

8.  Store has less than £700 (€1100) available cash. 

Excessive losses in robbery can raise the store’s profile, as 

a future target.  DPII guidelines state that there should be 

less than £700/€1100 available cash in the store. 

If monies are placed in the lower coffer of the safe, with 

the duty Manager not having access to it, then this is not 

classed as available cash. 
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         Team Safety – Systems

9.  Store has employer’s liability certificate displayed. 

It is a legal requirement to publicly display the Employer’s 

Liability Insurance Certificate in the store. 

10.  Caller ID is activated. 

Caller ID serves as a first line of defence for the CSR's to 

implement to reduce the possibility of hoax calls and 

driver robberies. Were available should be activated. 

11.  DPA compliant accident book & first aid kit available. 

The store should have an accident book and first aid kit 

available.  The accident book should have tear out pages 

to enable the page to be detached from the book and 

stored securely once it has been completed (This falls 

within the Data Protection Act as it will contain personal 

details).  The first aid kit should not contain any pills, 

ointments or scissors, but should contain food compliant 

blue plasters.  

12.  CCTV is fully operational. 

A CCTV system were fitted should be fully operational to 

protect both our staff and the public, therefore if any 

camera, monitor, video unit or hard drive is not working 

this safety is compromised. (If the item has been faulty, 

has it been reported to the Franchisee, have they chased 

it up).

13.  Drop boxes are out of public view. 

The drop box should not be publicly visible. Casual 

observers can be aware of where and when the money is 

located within the store, plus if the Drivers are using the 

boxes or not.   
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14.  Intruder alarm including panic alarm in full working order. 

The store should be fitted with a monitored alarm system. 

Barnett and Barnett have secured our current store 

insurance premium on that basis.  There will be an 

external box on the wall, either front or back of the 

building, this box should look undamaged.   

In the event of a robbery or a staff member being verbally 

or physically threatened or attacked, a panic alarm should 

be installed in the Office area (a second unit may be fitted 

near to the till point).  Every staff member should be 

aware of the positioning and use of these units plus have 

the confidence to use it when they feel suitably at risk. 

15.  No knife policy in place in the store. 

DPG operates a complete no Knife policy, this means 

knives or scissors should not be present in the store.  If 

introduced they can be used against staff during a robbery 

staff dispute etc. 

16.  Completed Health & Safety poster displayed. 

The HSE poster provides employees with contact 

information for the local HSE should they feel unable to 

discuss their working environment with the management.  

It is a legal requirement to display this poster with the 

relevant details clearly displayed. 

17.  All Team members have NTO training records on file. 

The Manager should be able to demonstrate that staff 

have received sufficient training complimentary to their 

Company position and service. 

This can be in paper form or electronically (i.e MJL 

database). 
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         Safe Delivery – Physical

18.  Outside security lighting operational. 

The pavement area outside the store should be clearly 

visible “illuminated” (during times of poor visibility or 

darkness).  This is relevant to (1) The delivery door route 

(2) The final exit point when staff are leaving the store.  

19.  All delivery personnel carrying less than £15 / €50. 

Our Safe Delivery Specialists must not carry more than 

£15. In the event of a robbery losses need to be kept to a 

minimum in order to deter repeat attacks. If a driver were 

robbed of £200 for example, the likelihood is that more 

robberies would follow. 

Check Bum-bag are provided to all Drivers as this can 

minimise the duration of the encounter and reduce the 

risk of a driver being attacked physically during a robbery. 

20.  Riders wearing fully approved DPG uniform. 

As a business we have a duty of care to implement control 

measures to reduce the risks presented to our team 

members. The Domino’s Pizza rider uniform makes our 

riders more visible and affords them protection from the 

weather and provides an extra layer between the rider 

and the road in the event of an accident. Riders must 

wear a complete Domino’s Pizza rider uniform, including 

gloves, every time they go on delivery. 

From the 1st May 2003 the DPG approved motorcycle 

safety helmet standard was established as

“A properly fitting helmet with a clear visor, this should be 

secured using the chinstrap at all times.  

Helmets must comply with BS6658 (type A) or ECE 22-05 

and carry an ACU Gold approval sticker.

Helmets should be plain in colour.” 
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21.  Drivers / Riders mobile numbers are available to the shift 

Manager.

A list of driver’s mobile phone numbers is necessary for 

emergency purposes, however, because this information 

is personal and therefore subject to the Data Protection 

Act, it must not be left on general display, i.e. on the 

office wall.  

A small laminated sheet can be pocketed by the router 

and referred to when necessary. 

The phone number list should not be solely accessible 

electronically, i.e. in the store computer. It will be of no 

use in the event of a power failure or computer crash. 

22.  Security call – backs are being conducted for all new customers. 

Drivers must call back each new customer in order to 

establish the validity of the order. Failure to do so can 

result in drivers being put in to potentially life-threatening 

situations. 

Establish from the Drivers who in the store conduct these 

call-backs & there understanding of why these are carried 

out. 
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    Safe Delivery – Systems

23.  The current motor vehicle & safe delivery policy is displayed. 

A copy of the current motor vehicle policy should be 

available upon request in the store, (for a franchisee with 

multiple stores they will have an individual certificate for 

each store, it should therefore be in each store). 

A copy of the DPG safe delivery policy should be displayed 

or available for all team members to read through at any 

time, (as this is what we are asking them to comply with).  

24.  Peephole installed in access door. 

For Security reasons, a peephole should be installed into 

the back door, (monitor the store during the visit, if the 

“kick the door & shout who is it” method is used deduct 

the points, if reasonable steps are taken then award the 

points).

25.  Vehicle checklists (Last 4 wks) are available in the store. 

Vehicle checklists must be completed and signed by the 

driver daily, prior to the driver taking their first delivery. 

These forms which should be filled in store for a rolling 

four weeks are both DPG policy and a condition of the 

insurance policy with Barnett and Barnett. 

26.  Manager’s vehicle checklists are completed & kept in store. 

To comply with our insurers you must keep current copies 

of driver’s documentation on file in the store. These 

documents should be updated every 3 months. 
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27.  Driver’s / Rider’s documentation checked & copied every 3 

months. 

It is a Barnett & Barnett requirement of the insurance 

policy that current copies of driver’s documentation are 

kept on file in the store. These documents should be 

updated every 3 months and available upon request.  If a 

franchisee has multiple stores they are able to keep these 

records centrally, providing they are again available if 

requested. 

28.  All Driver’s / Rider’s are 18 years of age or older. 

On the 1st March 2003, the minimum age for all Safe 

Delivery Specialists, regardless of the type of vehicle 

being used was set at 18 years old. This is a DPG policy, 

which is related to the Health & Safety Executives 

guidelines on lone-working and not related to insurance.  
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  Food Safety - Physical

29.  No apparent food hazard. 

30.  Food Safety Management System in use & all records up to date. 

        Cash Deposits

31.  Banking being carried out as per DPG policy. 

The safe should be positioned underneath the slap table, 

locked when not being immediately accessed; a time-

delay system should be fitted and set between 7 – 10 

minutes.  

The safe code should be changed immediately following a 

Manager (who has had access to the safe or knowledge of 

the code) leaving the store.

Bank deposits should be placed at different times of the 

day and using at least two team members in two vehicles. 

Team members should not draw attention to themselves 

by displaying uniform items or other merchandise carrying 

our logo. The use of two team members offers ‘safety in 

numbers’ and means that there are two corroborating 

witnesses to any incident. 

The till draw should be able to be locked when not serving 

a customer (check to see if it will push open or if the key 

is next to or in the draw). Most internal theft from non-

management team members takes place through the till. 

Restricting access to the till and skimming it regularly can 

help to eliminate this problem.
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Document Ref : 2143867178   

Dominos Pizza, 16/17 New Road, Chippenham, Wiltshire SN15 1HJ 
 

Operational Plan 
 

 
 

Introduction 
 

It is acknowledged that there may be a conflict between the legitimate right of Dominos to provide hot food 

and drink beyond 23:00 and other licensable activities and the equally legitimate right of neighbours to 
enjoy their homes and businesses without disturbance. 

 
It is also acknowledged that takeaways are potential sources of nuisance, antisocial behaviour and crime 

which may create concern for the immediate neighbourhood, its residents and the authorities. 
 

Definition 

 
This Plan is designed to make the maximum contribution (by using pro-active measures), to reduce 

disturbance or nuisance to neighbours, both residential and business, and to make the minimum impact 
upon the neighbourhood in relation to potential nuisance, antisocial behaviour and crime. 

 

This plan is specific to Domino’s Pizza, 16/17 New Road, Chippenham, Wiltshire and its locality, but it 
includes a number of measures which are common to other Dominos. 

 
This Plan is subject to review and will address problems and concerns as they are identified in order to 

establish a permanent reduction or elimination of nuisance, antisocial behaviour and crime. 
 

 

Measures 
 

1. Relevance of Licensing Conditions: 
 

The store will ensure that the conditions of the Premises Licences are strictly adhered to.  The store 

will be operated to encourage customers to leave as quietly as possible and deliveries to be made as 
quietly as possible. 

 
2. Notices at Exit: 

 

Highly visible notices are placed at the entrance asking customers to leave quietly and to respect 
neighbours and their property  

 
3. Delivery vehicles: 

 
• No delivery vehicles will be mopeds. 

 

• After 23:00 delivery vehicles will park to the rear of the building to reduce any potential 

disturbance to residents; 

 
• All drivers have a label in their car stating “Do not slam car doors, rev engines or play loud 

music;  

 
• Any member of staff found to be contravening any of the above policies or otherwise 

creating a nuisance will be subject to the Company’s disciplinary procedures; 
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4. Internal noise: 

 
• No music is played in the store 

 

• All doors and windows are kept shut except for access and egress. 

 
  

5. The name and contact number of the Store Manager is displayed in a position where it can be seen 

by the public without having to enter the store. 
 

 
6. Rubbish:  

 
The store sends out a ‘Rubbish Patrol’ during trading and following closure.  They pick up bottles 

and food wrappings in a designated area.  (These are very likely to be from sources other than the 

store – but they will be collected and disposed of.) 
 

On rare occasions this patrol may be faced with the result of antisocial behaviour such as vomiting 
and urination. This will be cleared by use with a mop and bucket containing a disinfectant solution. 

 

7. Staff: 
 

Consideration will be given to procedures for staff departures at the end of the evening. 
 

 8. Training: 
 

Training at all levels will be conducted to ensure understanding and implementation of this plan. 
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Document Ref : 2143867190   

Conditions for 16/17 New Road, Chippenham, Wiltshire, SN15 1HJ 

Domino’s Pizza  

 

 
 

1. The Premises Licence Holder will adhere to the attached Operational Plan. 
 

2. The counter service will only be open to the general public until 02:00 hours. Thereafter 
no public access will be permitted to the premises and the premises will only be used 
for the provision of late night refreshment via the delivery service. 

 
3. Any deliveries from the premises will only be made to a customer’s place of residence 

or place of business.  
 
 

Agenda Item 5e
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Document Ref : <<DOCREF>> Page 2 of 2 <<CLNO>>/<<MATNO>> 

From: Sue Deacon [mailto:s.deacon@popall.co.uk] On Behalf Of Jonathan Smith 

Sent: 04 April 2011 16:44 
To: Holland, Linda 

Subject: Domino's Pizza, Chippenham 

 

Dear Linda, 

 

Thank you for the additional two representations. 

 

To support the application, I am referring to the following documentation which I may wish to rely upon: 

 

1. Additional conditions; 
2. Operational Plan; 
3. Litter Survey; 
4. Safety & Security Audit; 
5. Case of Daniel Thwaites. 

 

I also confirm that in attendance at the hearing will be the following: 

 

Satnam Grewal – Director of MSG Sandhurst Limited, the Applicant Company; 

Serbjeet Kaur Nagra, the Store Manager. 

 

I confirm that we would like to formally amend the application which will be considered at the hearing so that late night 
refreshment is to be provided until 05:00 hours but public opening will only be until 02:00 hours for counter service 7 
days a week. 

 

We will also be offering the attached conditions which reflect this. 

 

Yours sincerely 

 

Jonathan Smith 

Partner, Poppleston Allen 

T: 0115 953 8505  M: 07768 845695  W: www.popall.co.uk 

 

Nottingham Office : 37 Stoney Street, The Lace Market, Nottingham, NG1 1LS T : 0115 953 8500 F : 0115 953 8501 

Regulated by the Solicitors Regulation Authority (SRA No: 78244). The professional rules to which we are subject are the 
Solicitors Code of Conduct. These rules can be viewed at www.sra.org.uk. 

This email and the attachments are intended for the above named persons only and may be confidential and privileged. 
If you receive it in error please tell the sender immediately and do not copy, show or distribute them to anyone. Although 
we have taken steps to ensure that this email and its attachments are free from any viruses, it is your responsibility to 
ensure that viruses do not adversely affect your system. 
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